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…anything you’re hoping I cover?

TODAY’S AGENDA

• Defining Terms
• News of Note
• Six Simple Steps
• Wrap Up
• Handouts
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NEWS OF NOTE

GDRP, but state by 
state by state…

How is your 
permission based 
list marketing 
game?
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6
THE STEPS

SIMPLE STEPS
• CHOOSE, BUT CHOOSE WISELY

• 3 PARTS

• SPEED RACER

• UPCYCLE THE OLD STUFF

• SHOULD WE?

• SPY ON THE SMART RICH KID

6

6
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STEP 1 – CHOOSE, BUT CHOOSE WISELY

SEARCH 
OPTIMIZED

PAID AD 
OPTIMIZED

H
Y
B
R
I
D

2500 words
CTA at bottom (book)

>300 words
CTA up front
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STEP 2 - 3 PARTS

CONTENT

LINKSCODE

1 2

3

4

1. Good for Long Tail Terms
2. Misses Opps
3. Misses Conversions
4. Best for Competitive 

High-Traffic Terms

SEO Landing Pages
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STEP 2 - 3 PARTS

CONTENT

LINKSCODE

1 2

3

4

SEO Landing Pages
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STEP 3 – SPEED RACER 

PPC Landing Pages

1. Be Consistent (TAHCO)
2. Focus on Outcomes
3. Strong CTA
4. ”At a Glance” Rule
5. Test, test, test

but if the page isn’t fast, 

Search “Google Page Speed”
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STEP 4 – UPCYCLE THE OLD STUFF

1. Test term with PPC
2. Blog about it
3. Surround it
4. Watch Analytics
5. Old posts with no traffic? 

Upcycle them.
6. Write a book. 
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STEP 5 - SHOULD WE?

Start with “A”
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STEP 6 – SPY ON THE SMART RICH KID

It’s a shortcut
It’s not perfect
Most of the time
it’s helpful
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6
THE STEPS

STEPS
• CHOOSE, BUT CHOOSE WISELY - SEO, PPC, OR HYBRID

• 3 PARTS – CONTENT, TECH, LINK

• SPEED RACER – LOAD IT FAST

• UPCYCLE THE OLD STUFF

• SHOULD WE? – VIDEO, EMAIL COLLECTORS, EXIT 

PROMPTS

• SPY ON THE SMART RICH KID – BORROW LIBERALLY

6

6
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PARTING GIFTS

The Human Being’s Guide 
to Business Growth

A simple process for unleashing the 
power of your people for growth

The Perfect Growth 
Formula

A Balanced Approach to 
Growing Your Business Without 

Stress or Strain

LeadGen Compass
Learn more and Sign up at 

leadgencompass.com
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CONTACT A MARKETING COACH

USFarmData.com

800-960-6267

Info@USFarmData.com

LeadGenCompass.com


